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Over five years, His Majesty’s state visits across the Gulf, 
Europe, and Asia have reshaped Oman’s global engagement 

rooted in dialogue, dignity, and a confident vision for the future.
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Wisdom: 
His Majesty Sultan 

Haitham’s Diplomatic 
Renaissance
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When Oman looks back on 
the first five years of His 
Majesty Sultan Haitham 
bin Tarik’s reign, one 

defining pillar of leadership will stand 
tall: diplomacy with purpose.
Nineteen state visits in five years are 
not simply journeys they are signals. 
Signals of a nation stepping forward, 
expanding its partnerships, and deep-
ening its global voice with quiet confi-
dence and strategic clarity.

There are moments in a nation’s 
history when diplomacy becomes 
more than protocol when it transforms 
into a quiet force shaping identity, di-
rection, and destiny.

For Oman, the past five years have 
been such a moment.

Nineteen state visits across the 
Gulf, Europe, and Asia; to global pow-
ers and rising economies; to historic 
allies and new partners. Each step de-
liberate. Each handshake purposeful. 

Each visit part of a wider vision that 
is steadily, confidently, and gracefully 
lifting Oman back to the heart of inter-
national dialogue.

This is not a diplomacy of spectacle. It 
is a diplomacy of conviction guided by 
His Majesty Sultan Haitham bin Tarik, 
a leader who carries Oman’s heritage 
of wisdom with a modern compass set 
firmly toward the future.

A journey that began at home — 
in the Gulf

His Majesty’s first moves were not 
across oceans, but across the neigh-
bourhood to the United Arab Emirates, 
Saudi Arabia, Qatar, Bahrain, and Ku-
wait. These visits were more than cere-
monial gestures to fellow Gulf leaders; 
they were a reaffirmation of home. A 
message that Oman’s progress is tied 
to the stability, unity, and shared eco-

This is not a 
diplomacy of 
spectacle. It is 
a diplomacy of 
conviction guided 
by His Majesty 
Sultan Haitham 
bin Tarik, a leader 
who carries 
Oman’s heritage 
of wisdom with a 
modern compass 
set firmly toward 
the future.

nomic destiny of the region.
In an era where alliances shift 

and politics accelerate, Oman dou-
bled down on its nearest bonds 
quietly strengthening its Gulf and 
Arab partnerships with visits also to 
Jordan, Egypt, and Algeria. These 
moments reinforced a fundamen-
tal truth: in the Arab world, trust 
is earned, not declared and Oman 
earns it by listening, by mediating, 
by showing up.

Europe: where vision meets 
opportunity

From London to Rome, Madrid to 
Brussels, The Hague to Minsk — His 
Majesty’s engagements across Eu-
rope signaled ambition tempered 
with clarity. Europe sees in Oman a 
dependable partner. Oman sees in 
Europe innovation, investment, and 
avenues for transformation from re-
newable energy and logistics to cul-
ture and education.

In these visits, Oman was not 
merely welcomed it was respected. 
Seen not just as a partner, but as a 
nation balancing tradition with mo-
dernity, stability with growth, iden-
tity with openness.

The call of Asia and the power 
of connection

To look east is to look forward. His 
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globally recognised. The tough calls 
he made to protect the nation’s health 
saw Oman avoid the devastation seen 
overseas, and set up our economy to 
recover faster than that of any other 
country in the world.

In June this year, the International 
Monetary Fund (IMF) said that 
the government has made decisive 
strides in the structural agenda under 
Oman’s Vision 2040 and continued 
implementation will help diversify 
the Sultanate’s economy and boost 
prospects for strong, inclusive, and 
green non-hydrocarbon growth. The 
World Bank praised Oman’s outlook 
and stated that the Sultanate is on its 
way to becoming the fastest growing 
economy in GCC.

Extraordinary leadership
I said this before and I continue 
to believe that the extraordinary 
leadership that His Majesty has 
provided not just to Oman, but also 
to the world, has helped navigate 
many concerns. The recent Israeli 
aggression on Palestine is the best 

example where Oman is leading from 
the front under the leadership of His 
Majesty to avert the war. Continuing 
the legacy of the father of our nation, 
the late His Majesty Sultan Qaboos 
bin Said, His Majesty Sultan Haitham 
is already becoming the ‘peacemaker’ 
not just in the region but on a global 
front. 

At local level, His Majesty has been 
closely following the issues of people 
on a day-to-day basis. “We need to 
listen to everyone’s opinions and 
suggestions,” His Majesty said during 
his meeting with sheikhs from the 
governorates of North Al Batinah, Al 
Dhahirah and Al Buraimi in Sohar 
last year.

The world needs leaders like 
His Majesty who cares about his 
people. His constant engagement 
with the world, thoughtfulness, and 
willingness to hear the perspective of 
others, in my mind, is a reflection of a 
true leader.

As the late Sabah Al-Ahmad Al-
Jaber Al-Sabah, the former Emir 
of Kuwait, famously said: “Oman 

is safe in the hands of His Majesty 
Sultan Haitham.” Yes indeed, we are 
blessed to have His Majesty Sultan 
Haitham as our leader, who is also an 
extraordinary diplomat and the most 
compassionate of men. 
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ryHis Majesty’s constant engagement 

with the world, thoughtfulness, and 
willingness to hear the perspective 
of others, in my mind, is a reflection 
of a true leader.

I said this before 
and I continue 
to believe that 
the extraordinary 

leadership that 
His Majesty has 
provided not just 
to Oman, but also 
to the world, has 
helped navigate 
many concerns.

Youth are the wealth of a nation, its inexhaustible resource 
and the arms that build it. They are its present and future. 

We will always listen to them, and sense their needs, 
interests and aspirations which will definitely be accorded 

the attention that they deserve

His Majesty Sultan Haitham Bin Tarik
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In a world where modernisation 
often comes at the expense of 
tradition, Oman under His Majesty 
Sultan Haitham is charting a 
different path, one where progress 
strengthens identity rather than 
erasing it.
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Majesty’s visits to India, Singapore, 
Turkey, and Iran tapped into old 
routes and new realities where ener-
gy, trade, technology, and maritime 
routes shape tomorrow’s prosperi-
ty. Oman’s role in the Indian Ocean, 
once defined by ancient dhows, is now 
emerging through ports, green fuel 
corridors, digital trade, and global lo-
gistics chains.

Here, diplomacy is more than pol-

itics it is economic strategy. It is the 
architecture of the future.

A leader calm in complexity

In a world of noise, Oman remains the 
voice of quiet strength. In a time of di-
vision, Oman remains a bridge.

His Majesty’s visit to Moscow 
underscored this once again Oman 
speaks to all, honours all, and stands 

by its principles while building rela-
tionships others cannot. That is not 
neutrality that is strategic maturity.

Nineteen visits. Five years. 
One direction.

These travels are not a tally; they are 
a statement. A return to active global 
engagement after a period of global 
uncertainty. A reminder that nations 
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do not rise by waiting they rise by 
reaching out, building trust, investing 
in relationships, and believing in their 
place in the world.

And Oman guided by a leader who 
values dignity over drama, substance 
over noise is doing just that.

The story of a nation stepping 
forward

When future generations look back 

at this era, they will not only see trea-
ties signed, investments secured, and 
handshakes exchanged. They will see 
the beginning of a renewed Omani 
footprint in world affairs grounded in 
dialogue, peace, mutual respect, and 
ambition.

Nineteen journeys are not simply 
travels.
They are the map of a vision.
A vision of an Oman confident in its 

identity and fearless in its future.
An Oman rooted in wisdom yet rising 
with modern purpose.
An Oman stepping into the world not 
loudly, but unmistakably.

Under His Majesty Sultan Haitham, 
diplomacy is not a tool. It is a legacy in 
the making.  A promise. A new chapter 
in the Omani story.

And it has only just begun.
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– Shabib Bin Mohamed Al Maamari

“POSITIONING OMAN GLOBALLY THROUGH 
EXCEPTIONAL TOURISM EXPERIENCES 

– Mohsin Hani Al Bahrani

“ADVANCING MOBILITY 
THROUGH BOLD, FORWARD-
THINKING LEADERSHIP 
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– Ibtisam Al-Khaifi

“DRIVING MEANINGFUL CHANGE 
THROUGH HUMAN-CENTRED STRATEGY 

– Ahmed Ibrahim Al Ajmi

“DELIVERING SMART 
BUSINESS SOLUTIONS FOR 
TOMORROW’S NEEDS 

IN THIS SPECIAL EDITION, WE 
SPOTLIGHT FIVE REMARKABLE 
TAS ICONS WHOSE INNOVATION, 
INFLUENCE, AND STEADFAST 
LEADERSHIP CONTINUE TO 
SHAPE OMAN’S BUSINESS 
LANDSCAPE. THESE 
DISTINGUISHED TRAILBLAZERS 
REPRESENT THE SPIRIT OF 
AMBITION AND PROGRESS THAT 
DEFINES THE SULTANATE TODAY.

15
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“ ELEVATING FINANCIAL EXCELLENCE 
ACROSS OMAN AND BEYOND  
– Faisal Al Nabhani
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From representing Oman on the global stage at the 
United Nations and the World Trade Organisation 

to leading regional operations of one of the world’s 
largest financial institutions, Faisal Al Nabhani 

embodies a rare fusion of diplomacy, intellect, and 
strategic foresight. 

Faisal Al Nabhani:  
Building Bridges 

Between Diplomacy 
and Finance

When people know you are consistent, reliable and 
principled, it cuts through ambiguity and creates a 
foundation of trust. It has allowed me to navigate 

transitions, because while the context changed – from 
the UN & WTO chambers in Geneva to the board rooms 
of the Gulf – the currency of trust remained constant. It 
is the one asset that appreciates over time, regardless 

of your title or industry.

“
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Faisal Al Nabhani
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Faisal Al Nabhani’s career is 
a remarkable journey across 
the worlds of diplomacy, 
government, and global fi-

nance. Today, as Managing Director 
and Country Representative for State 
Street in Oman and Qatar, he stands 
at the helm of one of the world’s larg-
est financial institutions, overseeing 
operations in two of the region’s most 
dynamic economies.

He describes feeling privileged 
to have had the opportunity to work 
across such diverse fields; areas that 
have shaped his approach to his cur-
rent role at State Street, a global 
systemically important bank with a 
long-standing history. 

As one of the world’s largest cus-
todian banks and asset managers, the 
institution is entrusted with assets 
valued at over USD 50 trillion, repre-
senting approximately 11.5% of global 
financial assets, and manages USD 5 
trillion in assets. 

A Leadership Style Forged 
Through Diversity

Nabhani’s professional journey - 
spanning roles at the World Trade 
Organization (WTO), government, 
and now in the private sector - has 
profoundly shaped his leadership 
approach. “It has been a continuous 
education in stakeholder engagement 
and operational execution,” he notes, 
describing the leading role in State 
Street as a “great honour”. 

Explaining further, he says: “At the 
WTO and in government, I learned 
that lasting impact is built on consen-
sus, an understanding of the underly-
ing interests of diverse stakeholders 
and a long-term vision. In the private 
sector, the focus is on client centricity, 
constantly exploring ways to develop 
our processes to better serve our cli-
ents, innovate and produce tangible 
results.” 

The synthesis of these experiences 

defines his leadership today. “I lead 
with a diplomat’s ear - listening in-
tently to clients, regulators, and my 
team to build strategic alliances. But 
I combine this with a business focus 
on execution and value creation,” he 
notes.

Driving Growth Across 
Oman and Qatar

As Country Representative for both 
Oman and Qatar, Nabhani is deep-
ly engaged in aligning State Street’s 
global capabilities with the region’s 
ambitious national visions.

“At State Street, we pride ourselves 
on our GCC growth story, where we 
are steadily growing our footprint. 
The region holds great promise on 
many levels. It continues to be a re-
source-rich region with strong eco-
nomic growth, a talented young work 
force and fast-growing capital mar-
kets,” he states.
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Identifying a powerful intersection 
between national vision and global cap-
ital, he explains: “Both Oman Vision 
2040 and Qatar National Vision 2030 
present ambitious blueprints for eco-
nomic diversification, moving beyond 
hydrocarbons into knowledge-based, 
sustainable economies. One of my 
main responsibilities at State Street is 
to position ourselves as a partner in 
this transition. We do this by provid-
ing sophisticated investment servicing, 
analytics and data management that 
these evolving economies require. Em-
powering their financial institutions to 
overcome the challenges of tomorrow.”

This, Nabhani explains, is where 
both opportunity and challenge con-
verge, requiring one to understand the 
unique regulatory landscapes, inves-
tor appetites and strategic priorities of 
each nation. “My role is to ensure our 
global capabilities meet these specific 
local ambitions, helping to connect the 
region’s vast potential with the confi-
dence and sophistication of interna-
tional investors,” he adds.

With this in mind, State Street has 
been expanding its regional footprint, 
with its local Commercial Representa-
tive Office recently celebrating its two-
year anniversary. 

A Global Perspective on Local 
Markets

Having served at the United Nations, 
Nabhani brings a nuanced under-
standing of how global economic and 
political shifts influence local financial 
markets. He attributes Oman’s stabili-
ty and neutrality as the key pivots that 
have helped it weather global economic 
shocks and financial crises witnessed 
over the years. According to him, in a 
globalised world, where financial mar-
kets are intertwined with each other 
and exposed to global markets, three 
political trends are particularly rele-
vant. He lists them as follows:

First, geopolitical realignments are 
reshaping trade and investment flows. 
Oman’s historic neutrality and strate-
gic location position it as a potential 
hub for stability and logistics, attract-
ing investment that might want to 
hedge against more volatile regions.

Second, the global energy transition. 
While it pressures hydrocarbon rev-
enues, it also creates an immense op-
portunity for Oman to become a leader 
in future energy solutions, attracting a 
new class of ESG-focused investors.

Finally, the global macroeconom-
ic environment of rising interest rates 
and inflation demands sound fiscal 
policies. 

On the local front, he points out 
that Oman, over the past few years, has 
led a successful fiscal balancing pro-
gramme that has cut its Debt to GDP 
ratio by half. “Combined with its efforts 
to develop its capital market, Oman’s 
geostrategic location and political neu-
trality will enable it to position itself as 
a country with a promising financial 
market,” he observes.

Lessons in Diplomacy, 
Communication, and Global 
Trade

For someone who has played a key 
role in advancing Oman’s trade and 
investment, Nabhani has learnt a lot 
of important lessons. About his varied 
learning experiences, he states: “Be-
ing placed in a position representing 
a nation’s economic interests, whether 

My experience at 
the WTO and in 
government taught 
me that lasting 
impact comes 
from consensus, 
understanding 
diverse interests, 
and long-term 
vision. In the private 
sector, the  focus 
is on client needs, 
refining processes, 
innovating, and 
delivering tangible 
results.

“
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in the multilateral setting negotiating 
trade agreements, as I have done at the 
WTO, or bilaterally negotiating free 
trade agreements with other nations, 
makes one feel humbled and is a som-
bre reminder of the impact national 
interests can have on the day to day 
lives of individuals and enterprises.” 

Noting that it could be consumer 
prices, inflation, the ability of a work-
er to move to a country, job prospects, 
or just about anything, he points out 
that everything is impacted to some 
degree by what gets decided behind 
closed doors - between trade officials 
drawing up the rules governing coun-
try-to-country trade relations.

Personally, he was fascinated by the 
dynamics of the natural/legal person 
and the nation. “I learned that ‘com-
munication’ is key in international di-
plomacy, particularly when promoting 
a country as an investment destina-
tion, as meaning can get lost and often 
does,” he notes. 

The same, he opines, holds true 
even where two parties speak the 
same language, even more so in arm’s 
length negotiations. Whether for trade 
concessions or attracting foreign in-
vestors, interactions are ultimately 
between people, not robots, and repet-
itive talking points rarely succeed. He 

adds that this experience taught him 
the value of inclusiveness – “in the 
sense that everyone’s role is important 
without exception.”

The Win-Win Negotiation 
Mindset

Nabhani firmly believes that diplo-
matic skills, such as negotiation and 
strategic partnerships, are versatile 
and can be effectively applied in other 
professions, including financial ser-
vices. These skills, he notes, are not 
just transferable but provide a critical 
competitive advantage.  

Pointing out that financial services, 
at its highest level, is a relationship 
business built on trust, he explains, 
“In negotiations, whether at the UN 
over a resolution or with a major client 
who is looking for a front office data 
management solution, the principle 
remains the same: seek a win-win out-
come that preserves the efforts/rela-
tionship for the long term. It’s about 
understanding the underlying inter-
ests not just the stated positions.

“Strategic partnerships in diplo-
macy enable you to build coalitions 
between like-minded or similarly situ-
ated nations with respect to a specific 
issue to advance a common goal. In 

my role at State Street, I do the same. 
We partner with local financial insti-
tutions and government entities to 
advance our common goals, as their 
success is our success.”

Synthesising Global Best 
Practices with GCC Realities

Licensed to practice law in New York 
and trained at some of the world’s 
leading institutions, Nabhani brings 
a truly global perspective to his work. 
Reflecting on how he bridges inter-
national best practices with regional 
realities, he says, “Every sector has its 
best practices, whether in internation-
al diplomacy, finance or the legal pro-
fession, and the region is no different.” 

The GCC, as he points out, is devel-
oping its own best practices, incorpo-
rating the experience of established 
businesses. “There is no shortage of 
talent and ambition in region, espe-
cially among the youth. This helps im-
mensely when dealing with different 
parties in Oman, as they are well in-
formed. Different ecosystems in Oman 
are developing at a good rate, con-
sciously incorporating best practices 
into their work processes to become 
competitive, which I think is laud-
able,” he maintains.
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Building an Ethical Compass

Highlighting the importance of 
continuous learning and positive 
mindset for success, Nabhani has 
this to say to young Omanis pursu-
ing careers in diplomacy, law, or fi-
nance: Use time wisely and allocate 
some of it to developing talent and 
acquiring skills that matter. 

His advice for the youth: “No 
matter what your job is, honing 
your skills will increase your mar-
ketability. Never stop learning. The 
lines between these fields are blur-
ring. A finance professional who 
understands geopolitics is more 
valuable. A diplomat who grasps 
international law is more effective. 
A lawyer who understands balance 
sheets has a greater impact. 

“Build your intellectual and ethi-
cal framework early. The principles 
you learn in law school or your first 
diplomatic post are your compass; 
they will guide you through tough 
choices and complex negotiations 
for the rest of your career.

“Finally, remember that you are 
a representative of Oman’s future. 
Carry with you the values of integ-
rity, hard work and respect. Your 
success will not be measured solely 
by your personal achievements, but 
by the doors you open for those who 
follow. The world is eager to engage 
with Omani talent; ensure you are 
well informed and well prepared.”

Navigating Transitions with 
Trust

Nabhani’s leadership philosophy is 
embedded in integrity – in words, ac-
tions and values – that has helped him 
transition across different sectors and 
cultures. Calling it a guiding principle 
that is universally understood and 
respected, he says, “In diplomacy, it 
builds trust between representatives 
of nations. In law, it is the foundation 
of the profession. In finance, it is the 
bedrock of client confidence… It has 
allowed me to navigate transitions, 
because while the context changed 
– from the UN & WTO chambers in 
Geneva to the board rooms of the Gulf 
– the currency of trust remained con-
stant. It is the one asset that appreci-
ates over time, regardless of your title 
or industry.”

Defining a Leadership Mile-
stone

The key milestone of Nabhani’s lead-
ership journey was the moment he 
internalised that leadership is about 
empowerment, not just authority. 
“This shift happened gradually, but 
it was crystallized during my work on 
a major multilateral trade agreement 
Oman took part in negotiating. The 
milestone wasn’t signing the agree-
ment; it was seeing the team of young 
Omani professionals I mentored con-
fidently lead the technical negotia-

tions and take ownership of the out-
come,” he states, reflectively.

The pinnacle of that journey was 
“moving from being the sole repre-
sentative on a given file to a multiplier 
of talent.”  

Building Bridges and Cultivat-
ing Future Leaders

Deliberating on the future, and the 
legacy he hopes to build, Nabhani 
expresses his hope to have an im-
pact on building a bridge between 
Oman and the global financial 
system, contributing to getting the 
nation involved and having its story 
heard; as well as highlighting 
the critical interplay between the 
public sector’s long-term vision and 
the private sector’s dynamism and ef- 
ficiency.

But more than that, he hopes his 
legacy will be the people he had the 
privilege to mentor. In conclusion, he 
states: “I want to have contributed to 
a generation of Omani and regional 
professionals who are not only excep- 
tionally skilled but also lead with in-
tegrity, think strategically, and car-
ry a sense of responsibility to their 
communities. If I can look back and 
see that I played a part, however 
small, to build both the institutions 
and the future leaders that secured 
my region’s prosperous and sus-
tainable future, that would be the 
ultimate fulfilment.”
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Driven by a vision to connect Oman’s diverse and 
authentic tourism offerings with trade partners and 

travellers across key global markets, 
Shabib bin Mohamed Al Maamari, Managing Director 

of Visit Oman, spearheaded the creation of the Digital 
Travel Hub (DTH), which has, since its activation in 
November 2023, connected over 80 airlines, 120+ 

hotels, and more than 320 authentic experiences - 
80% of which are crafted by local SMEs.

Shabib Al Maamari: 
How Visit Oman is 

Digitising the Sultanate 
of Oman’s Tourism 

Experiences  

If you are not engaging with tools like AI, data analytics, 
or digital platforms, you risk being left behind. The 

introduction of technologies like ChatGPT and smart 
trip planners isn’t a trend - it’s the new standard. 

Saying “I don’t need it” could mean your business or 
idea becomes obsolete.

“
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Shabib bin Mohamed Al Maamari
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When Shabib Al Maamari 
stepped into the role of 
leading Visit Oman, he 
did so with a clear and 

ambitious vision: to transform not just 
how Oman is seen by the world, but 
how the world experiences Oman.

It was a defining moment for Oman’s 
growing tourism industry — one filled 
with potential, yet fragmented in 
structure. For years, Oman’s breath-
taking beauty, warm hospitality, and 
rich heritage had been known to sea-
soned travellers and niche adventur-
ers, but they were not yet fully acces-
sible to the global market in a unified, 
digital way; Visit Oman saw in this gap 
both a challenge, and an opportunity.

“When I stepped into the role, I was 
driven by a clear purpose: to trans-
form the way the world experiences 
Oman,” he says, pointing out that the 
fragmented supply chain served as a 
catalyst for innovation. “That was our 
starting point — to create a seamless, 
scalable, and smart ecosystem that 
connects local tourism offerings with 
global demand,” he adds. 

The solution came to life through 
Visit Oman’s enhanced Digital Trav-
el Hub (DTH), launched in Novem-
ber 2023, following the start of Visit 
Oman’s commercial operations in 
2021. Today, the platform represents 
far more than a booking system; it is 
a national tourism enabler, scaling the 
digital distribution of local tourism 
products. The platforms connect local 
businesses, from boutique hotels and 
tour guides to activity providers and 
transport operators, with internation-
al travellers and global travel distrib-
utors, driving visibility, accessibility, 
and growth across Oman’s tourism 
ecosystem.

In less than two years, this digital 
ecosystem has connected over 80 air-
lines, 120 hotels, and more than 320 
experiences, 80 percent of which are 
created and operated by Omani SMEs. 
Through its international partnerships 
and integrations, Visit Oman now of-
fers seamless access to Oman’s tour-
ism portfolio for over 300 million us-
ers across 170 countries.

A Vision Rooted in Purpose

“My leadership style is rooted in vi-
sionary thinking, strategic collabora-
tion, and purpose-driven innovation,” 
he states, pointing out that his focus 
has been on building a culture that 

embraces transformation; one where 
technology, sustainability, and au-
thenticity converge to enhance how 
Oman is experienced by the world.

The vision for Visit Oman was bold 
yet grounded in realism from the very 
beginning. Recognising that the tour-
ism sector faced a fragmented supply 
chain, Visit Oman made the decision 
to view this challenge as a catalyst for 
growth rather than a limitation. Their 
approach ensured that the industry 
was positioned for transformation — 
with the right infrastructure, mindset, 
and technology aligned to drive prog-
ress through technology and partner-
ships.

“We led the launch of Visit Oman 
with a clear mission: to digitise the 
entire booking experience and create a 
unified travel ecosystem that connects 
local tourism providers and SMEs 
with global markets. This required 
not just operational leadership, but a 
mindset shift—encouraging our teams 
and partners to think beyond tradi-
tional models and embrace scalable, 
tech-enabled solutions,” he explains.

This spirit of transformation — com-
bining authenticity with innovation — 
is what has shaped Visit Oman’s iden-
tity. Every initiative, partnership, and 
campaign under its umbrella is de-
signed to ensure that Oman’s tourism 
growth remains sustainable, inclusive, 
and true to its cultural roots.

Oman’s Unique Advantage

What gives Oman an edge in an in-
creasingly competitive global tourism 
landscape is its unparalleled diversity 
of landscapes, deeply-rooted cultural 
heritage, and its commitment to au-
thentic, sustainable tourism - all with-
in remarkably easy reach. 

“Few places in the world offer the 
ability to explore the sea, mountains, 
and desert—all within a two-hour drive 
from the capital, Muscat,” explains Al 
Maamari. “This geographic accessibil-
ity is a game-changer. In a single day, a 
traveller can snorkel along the dramat-
ic northern coastline where mountains 
plunge into the sea, hike through an-
cient villages nestled in the highlands 
of Jabal Akhdar, and end the evening 

Driven by purpose 
and innovation, 
Shabib Al Maamari 
leads Visit Oman’s 
mission to unite 
culture, technology, 
and community - 
creating a global 
digital ecosystem that 
connects travellers 
to Oman’s authentic 
stories, sustainable 
tourism, and timeless 
experiences.
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stargazing in the silence of the desert. 
It’s a rare and compelling proposition 
that sets Oman apart from its regional 
neighbour’s,” he adds.  

Beyond its natural beauty, Oman 
offers something increasingly rare in 
modern tourism: authenticity. The 
country’s communities are at the heart 
of the visitor experience. Tourism here 
is not manufactured — it’s lived.

Al Maamari recounts one particular-
ly moving story: that of a young man 
who transformed a single 300-year-
old family room in his ancestral village 
into a modest guesthouse. With time, 
and through dedication and word-of-
mouth, that humble project evolved 
into a thriving eco-tourism lodge with 
over 20 rooms, attracting visitors from 
Europe, Asia, and the region.

“Guests share meals with the host 
family, explore scenic trails, and even 
use a zipline to send luggage across 
the valley – an experience that is 
as charming as it is memorable,” Al 
Maamari states. 

It is these human stories — of fam-
ilies opening their homes, entrepre-
neurs reviving ancient crafts, and 
guides preserving local knowledge 
— that set Oman apart. Visitors leave 
not only with photographs, but with a 
connection.

Whether it’s stargazing with expert 
guides who share the Arabic history 
of constellations, or dining in cliffside 
villas near world-class resorts, Oman 
offers a rare blend of authenticity, 
adventure, and accessibility. It’s this 
balance—between tradition and inno-

vation, simplicity and sophistication—
that makes Oman a truly unique and 
compelling destination on the global 
tourism map.

Oman as a Year-Round 
Destination

For long, Oman’s peak tourism sea-
son was limited to the winter months, 
when temperatures were milder and 
conditions ideal for outdoor explora-
tion. But Visit Oman has contributed 
to changing that perception — unlock-
ing the full potential of its diverse land-
scapes, digitising access to authentic 
experiences, and enabling seamless 
global connectivity to local tourism 
offerings.

Highlighting Oman’s geographic 
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diversity and the ease of accessibility 
that allow travellers to enjoy a wide 
range of experiences regardless of the 
season, Al Maamari points out that 
Visit Oman’s DTH has made it possi-
ble for global travellers to explore and 
book authentic experiences in every 
season. Its move from a B2B model to 
a B2B2C approach marked a signifi-
cant shift, enabling the organisation to 
reach travellers directly through global 
online travel agencies and digital mar-
ketplaces.

“Within just three months of intro-
ducing B2B2C, Visit Oman became 
active in over 170 countries, compared 
to 30 previously. This shift has been a 
game-changer, allowing us to market 
Oman’s offerings directly to consum-
ers through trusted global platforms,” 
he adds.

Partnerships with major trav-
el platforms such as Trip.com, Ex-
pedia, GetYourGuide, and Civitatis 
have opened previously inaccessible 

customer bases and helped market 
Oman’s tourism products at scale, 
without needing a physical presence in 
each country.

“These collaborations not only dis-
tribute Omani tourism products glob-
ally but also include joint targeted 
marketing campaigns that promote 
the destination across key source mar-
kets. For example, Trip.com’s platform 
alone reaches over 300 million active 
users, giving Oman unprecedented 
exposure to international travellers,” 
explains Maamari.

Key Milestones and Campaigns 

On the regional and domestic front, 
Visit Oman has led and supported sev-
eral impactful campaigns. In collab-
oration with the Ministry of Heritage 
and Tourism, it led the “Live the Vibe” 
summer campaign, and spearhead-
ed OMRAN Group’s “Within Oman” 
summer campaign, a 360-degree mar-

keting initiative that promoted the 
group’s hotels and experiences across 
the Sultanate of Oman—driving both 
awareness and bookings.

To reach younger audiences, Visit 
Oman took the initiative of embrac-
ing influencer marketing and digital 
storytelling. “By inviting prominent 
travel influencers—including Apple’s 
Ambassador—to explore and share 
their experiences in Oman, we have 
tapped into a powerful form of des-
tination storytelling that resonates 
with authenticity and emotional con-
nection,” he notes. These milestones 
reflect Visit Oman’s commitment to 
strategic growth, digital innovation, 
and authentic storytelling. “As we 
move forward, our focus remains on 
expanding our reach, optimising user 
experience, and ensuring Oman’s 
tourism offerings are available on the 
world’s most influential platforms,” Al 
Maamari adds.
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The Power of Digital 
Transformation

At the heart of Visit Oman’s success 
lies its commitment to technology as 
the great enabler of accessibility, inclu-
sion, and efficiency. Earlier this year, 
the organisation upgraded its booking 
system, introducing a unified platform 
serving both B2B and B2C audiences.

The system is now integrated via 
API with leading global bed banks, 
allowing users to access a vast range 
of accommodations and experiences 
without needing to visit multiple plat-
forms. Everything is consolidated—
making comparison, selection, and 
booking faster and more efficient.

For local partners, the impact has 
been equally transformative. The 
platform allows Omani travel agents 
and tour operators to manage both 
inbound and outbound travel with ad-
vanced tools such as instant quotation 
generation, multi-currency support, 

and real-time booking confirmations.
“Ultimately, our digital strategy is 

about simplifying access, personalis-
ing experiences, and scaling visibility. 
By leveraging technology, we’re not 
just elevating the booking process—
we’re transforming how travellers con-
nect with Oman, making it easier than 
ever to explore the country’s rich offer-
ings year-round,” says Al Maamari.  

This digital-first approach ensures 
that the Sultanate keeps pace with 
changing traveller expectations — 
where personalisation, transparency, 
and instant access are the new bench-
marks of service.

Sustainability as a 
Strategic Pillar

Oman’s tourism vision has always 
been anchored in sustainability, and 
Visit Oman has built this principle into 
its very foundation. 

By digitising local tourism supply 
chains and connecting small operators 
to international markets, the compa-
ny has created a model that not only 
supports economic growth but also 
preserves cultural and environmental 
integrity.

Through its DTH, Visit Oman has 
empowered hundreds of local entre-
preneurs to commercialise their ex-
periences responsibly. Approximately 
80 percent of the listed products are 
developed by Omani SMEs, ensuring 
that the value of tourism flows direct-
ly into the communities that make the 
experiences possible.

“This digital empowerment trans-
lates directly into community in-
vestment. When travellers book lo-
cally guided hikes, heritage stays, or 
eco-conscious experiences, the reve-
nue flows back into the villages, fam-
ilies, and entrepreneurs who created 
them. It’s a model that promotes in-
clusive growth, supports job creation, 
and ensures that tourism benefits are 
equitably shared.

Inspiring Oman’s Next 
Generation

For Al Maamari, the future of tourism 
in Oman will be shaped not by tech-
nology alone, but by the creativity and 
courage of young Omanis who em-
brace it.

“My message to young Omanis is 
simple: embrace technology, stay curi-
ous, and be bold,” he states, pointing 

out that digital transformation is re-
defining every aspect of travel—from 
how people discover destinations to 
how they book and experience them. 

“If you’re not engaging with tools like 
AI, data analytics, or digital platforms, 
you risk being left behind. The intro-
duction of technologies like ChatGPT 
and smart trip planners isn’t a trend—
it’s the new standard. Saying “I don’t 
need it” could mean your business or 
idea becomes obsolete,” he adds.  

Al Maamari encourages aspiring 
professionals to engage in conversa-
tions beyond the comfort zone. “Lis-
ten to podcasts, follow global opera-
tors, and study how others have built 
successful models; learn from them, 
adapt, and localise those insights to 
Oman’s unique context,” he advises.

So be proactive, be tech-savvy, and 
be proud of what Oman has to offer, 
he stresses. For Al Maamari, leader-
ship in tourism is ultimately about 
storytelling — using technology and 
creativity to share the timeless beauty 
of Oman in new, relevant, and mean-
ingful ways. 

“The future of tourism here isn’t just 
about attracting visitors - it’s about 
empowering Omanis to shape how our 
country is experienced by the world,” 
he states reflectively.”

Today, Visit Oman stands as a tes-
tament to what visionary leadership, 
collaboration, and innovation can 
achieve. It has created a digital infra-
structure that rivals global platforms, 
and positioned Oman as one of the 
most authentic and sustainable desti-
nations in the Middle East.
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As CEO of MHD ACERE (Automotive, Construction 
Equipment, and Renewable Energy), Mohsin Hani 

Al Bahrani steers one of Oman’s most diverse 
conglomerates, applying strategic foresight and rapid 

innovation to sectors ranging from advanced mobility to 
healthcare. 

Mohsin Hani 
Al Bahrani: 

Driving Oman’s 
Future

My leadership philosophy is rooted in clarity of purpose, 
empowerment, and accountability. I believe in creating 
space for teams to think boldly, take ownership, and 
grow. Over the years, I’ve learned that leadership is 

not only about making decisions—it’s about listening, 
trusting your people, and staying adaptable. 

“

“
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Mohsin Hani Al Bahrani
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Taking on the demanding role 
of CEO after a swift progres-
sion from the Director of the 
automotive business - a deci-

sive move aligned with the company’s 
growth objectives - Mohsin Hani Al 
Bahrani has navigated the company 
through global challenges while forti-
fying its decades-old legacy. His lead-
ership is not merely about managing 
the present but actively shaping a fu-
ture aligned with Oman Vision 2040; 
he continues to bridge decades of com-
pany legacy with forward-thinking 
strategies in sustainability, mobility, 
and healthcare. 

With a career marked by rapid pro-
gression, visionary leadership, and 
a commitment to both sustainability 
and community development, Al Bah-
rani exemplifies the next generation of 
Omani business leaders.

Balancing Legacy Through 
Innovation

For a conglomerate rooted in Oman’s 
history, balancing the past with the fu-
ture is a constant imperative. Al Bah-
rani views this not as a conflict, but as 
a commitment. “Balancing innovation 
with legacy is central to my role. I see 
legacy as our foundation—our values, 
relationships, and trust built over de-
cades. Innovation, on the other hand, 
is how we honour that legacy in the fu-
ture,” he explains.

“At ACERE, we encourage agili-
ty and forward thinking while stay-
ing rooted in purpose and integrity. 
Whether we are introducing new glob-
al automotive brands, expanding EV 
infrastructure, or scaling healthcare 
solutions, we ensure that every step 
forward strengthens our long-term 

commitment to Oman’s development 
and our customers’ confidence in us,” 
Al Bahrani adds.

This dual focus on tradition and for-
ward-thinking strategy has become a 
hallmark of MHD ACERE under his 
stewardship. For Al Bahrani, lega-
cy provides a foundation of trust and 
reliability, while innovation ensures 
the company continues to adapt and 
thrive in a rapidly evolving market.

Accelerating Oman’s Sustainable 
Ecosystem

ACERE’s strategic diversification into 
the Renewable Energy Division under-
scores its proactive role in Oman’s sus-
tainability agenda. This pioneering di-
vision within the group is designed to 
contribute to transforming Oman into 
a sustainable and eco-friendly state.
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Highlighting the tremendous op-
portunities that are available in the 
renewable energy sector, he says, “I 
believe the future lies in integrated 
sustainable ecosystems—where ener-
gy, mobility, and infrastructure work 
in harmony. Our partnership with 
ABB to expand EV charging networks 
is a major step in supporting electric 
mobility adoption in Oman. We are 
also exploring solutions in green lo-
gistics, clean construction machinery, 
and circular economy practices. The 
goal is not just to participate in the 
sustainability transition—it is to accel-
erate it in a way that aligns with Oman 
Vision 2040 and empowers local tal-
ent and industries.”

This commitment to sustainabili-
ty is not merely symbolic. Under Al 
Bahrani’s leadership, ACERE has 
established a dedicated Renewable 
Energy Division, opening doors to 
cutting-edge electric vehicle technol-
ogies, charging infrastructure, and 
sustainable transportation solutions. 
By embracing e-mobility, ACERE is 
actively supporting Oman’s transition 
to eco-friendly transportation options.

Transformative Milestones

Under Al Bahrani’s tenure, MHD 
ACERE has achieved several trans-
formative milestones that reflect a de-
liberate strategy of diversification, in-
novation, and customer-centric value 
creation. Listing out the key measures, 
he explains, “We have strengthened 
our position in the automotive sector 
by introducing and elevating global-
ly respected brands such as Jetour, 
Hongqi, Jeep, RAM, and Alfa Romeo, 
ensuring that customers in Oman have 
access to diverse, world-class mobility 
solutions.”  

The expansion has not stopped 
there. ACERE has invested heavily 
in expanding its sales and after-sales 
network nationwide, enhancing acces-
sibility, service reliability, and overall 
customer experience. This focused 
approach was spurred by market de-
mands during the difficult pandemic 
period, which saw the company es-
tablish multiple sales facilities across 
Oman. While it led to substantial in-
crease in after-sales facilities, it also 
underscored its commitment to cus-
tomer convenience and accessibility. 
What is more, it generated employ-
ment opportunities, thereby contrib-
uting to the socio-economic develop-

ment of the nation. 
Parallel to the automotive successes, 

ACERE launched HospiCare, a dedi-
cated healthcare equipment division 
that provides hospitals and medical 
providers with advanced diagnostic 
and treatment technologies. “This 
contributes directly to Oman’s health-
care resilience and national well-be-
ing,” he adds. 

He summarises this approach as 
follows: “Together, these milestones 
reflect a deliberate strategy of diver-
sification, innovation, and custom-
er-centric value creation, aligned 
closely with Oman’s development pri-
orities and Vision 2040.”

Leadership Philosophy

Frequently described as a ‘next-gen-
eration leader,’ Al Bahrani defines his 
leadership philosophy as rooted in 
clarity, empowerment, and account-
ability. “I believe in creating space 
for teams to think boldly, take owner-
ship, and grow. Over the years, I have 

learned that leadership is not only 
about making decisions - it’s about lis-
tening, trusting your people, and stay-
ing adaptable,” he explains.

“I try to lead with both strategic un-
derstanding and empathy, ensuring 
that progress is meaningful and sus-
tainable,” Al Bahrani adds, emphasis-
ing the importance of human-centric 
leadership in today’s corporate envi-
ronment. His approach reflects a mod-
ern understanding that leadership is 
less about hierarchical authority and 
more about enabling others to achieve 
their potential.

Al Bahrani’s leadership style is 
characterised by visionary thinking, 
environmental stewardship, a growth 
mindset, and the agility to overcome 
challenges. He has been instrumental 
in attracting globally renowned auto-
motive brands, expanding dealership 
networks, and pioneering the renew-
able energy division at MHD. 

The Future of Mobility

With deep roots in the automotive in-
dustry, Al Bahrani is particularly en-
thusiastic about the transformation 
of mobility in Oman and the wider re-
gion. “I am particularly excited about 
the continued rise of electric and hy-
brid mobility, supported by strong 
charging infrastructure and energy-ef-
ficient ecosystems. We’re also seeing 
significant advancements in vehicle 
connectivity and intelligent driver-as-
sistance systems, which are reshaping 
the way people experience safety, com-
fort, and convenience on the road,” he 
observes.

This transformation is regional and 
far-reaching. “Looking ahead, the shift 
toward smart, efficient, and environ-
mentally responsible transportation 
will be a defining factor for our region. 
As these innovations evolve, they will 
not only transform mobility, but also 
open new opportunities for talent de-
velopment, new industries, and sus-
tainability-driven growth,” he adds.

Sports, Youth, and Leadership

Al Bahrani’s interests extend beyond 
the boardroom. As Chairman of Al 
Amerat Sports and Cultural Club, he 
draws lessons from sports that in-
form his leadership style. “Sports 
teach discipline, teamwork, and resil-
ience—values that translate directly 
into business leadership. At Al Am-

At ACERE, we 
encourage agility 

and forward thinking 
while staying rooted 

in purpose and 
integrity. Whether we 
are introducing new 
global automotive 
brands, expanding 

EV infrastructure, or 
scaling healthcare 

solutions, we ensure 
that every step 

forward strengthens 
our long-term 

commitment to 
Oman’s development 
and our customers’ 
confidence in us.

“

“
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erat Club, I have seen how sports can 
inspire confidence, build community, 
and empower youth. This experience 
reinforces my belief in nurturing po-
tential, celebrating effort, and building 
environments where people feel mo-
tivated to improve,” he says. His en-
thusiasm for motorsports also mirrors 
his professional philosophy. Drawing 
parallels between the track and the 
world of business, he states: “Motor-
sports is about precision, strategy, and 
managing pressure. On the track, ev-
ery second counts, just as every deci-
sion counts in business. Both require 
preparation, adaptability, and courage 
to take calculated risks. You learn to 

trust your team, your instincts, and 
your discipline—qualities that have 
shaped my leadership style signifi-
cantly.” 

Private Sector’s Role in 
Vision 2040

The role of the private sector in Oman’s 
economic diversification - a pillar of 
Vision 2040 - is crucial. Al Bahrani 
sees a critical role for the private sec-
tor and leaders like himself:  “Vision 
2040 calls for companies and leaders 
to think beyond traditional business 
goals. The private sector must cham-
pion innovation, develop local talent, 

diversify the economy, and contribute 
to national resilience.”

He confirms that MHD ACERE’s 
strategic focus is intentionally tied to 
this national imperative. “At ACERE, 
our mandates in sustainable mobility, 
healthcare, and youth empowerment 
are directly aligned to this responsi-
bility. Leadership today is measured 
not only in financial growth, but in im-
pact,” he asserts.

Career Challenges and 
Personal Motivation

Reflecting on personal and profession-
al turning points, Al Bahrani acknowl-
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edges the challenges of taking on lead-
ership responsibilities at a young age. 
“I learned that to lead effectively, you 
must listen deeply, act decisively, and 
adapt quickly. That period reinforced 
my belief that challenges are opportu-
nities to redefine direction—not obsta-
cles to success,” he says.

Motivated by a profound commit-
ment to his country, he affirms his pa-
triotic stance by stating, “I am driven 
by the desire to contribute positively to 
Oman—its youth, its industries, and its 
future.”

He defines the lasting mark he hopes 
to make as follows: “I hope my legacy 
reflects meaningful progress: stronger 
institutions, empowered young lead-
ers, and a culture that values innova-
tion with purpose. Ultimately, I want 
to leave behind pathways for others to 
rise and lead with confidence.”

Career Trajectory

Al Bahrani began his career at MHD 
LLC as Director of the Automotive 
Business, a pivotal division within the 
company. Within a year, he was pro-
moted to CEO - a move reflecting both 
personal achievement and the strate-
gic alignment of the company’s growth 
objectives. This career trajectory rep-
resents a decisive moment in the com-
pany’s history, positioning MHD to 
continue its legacy and significantly 
shape the future of Oman’s business 
landscape.

Under his leadership, MHD ACERE 
has introduced and promoted over 150 
automotive brands, including McLar-
en, Jaguar Land Rover, MG Motor, 
Hongqi, Jeep, RAM, and Alfa Romeo. 
This growth stems from the CEO’s 
steadfast commitment to the automo-
tive sector, and the drive to bring cut-
ting-edge brands to Omani consumers.

Expansion and Diversification

ACERE’s growth strategy extends 
beyond automotive. The establish-
ment of MHD Leasing for the tour-
ism industry, along with ventures into 
healthcare through partnerships with 
Spark Meditech, Comen, Schrack Sec-
onet AG, FUJIFILM, and Sonosite, un-
derscores the company’s commitment 
to diversification. It underscores the 
larger objective of actively contribut-
ing to Oman’s economic development 
and diversification.
 The company’s renewable energy di-

vision exemplifies its forward-think-
ing approach. By introducing electric 
vehicle technologies and infrastruc-
ture, ACERE demonstrates a proactive 
commitment to clean energy, aligning 
with global trends and Omani Vision 
2040.  

Shaping Oman’s Future

Mohsin Hani Al Bahrani embodies 
the synthesis of tradition, innovation, 
and leadership. Under his guidance, 
MHD ACERE has not only strength-
ened its position as a diversified busi-
ness leader but also actively contrib-
uted to Oman’s economic and social 
progress. From introducing premium 
automotive brands and expanding 
healthcare solutions to pioneering re-

newable energy initiatives, Al Bahrani 
demonstrates that business leadership 
today requires both vision and respon-
sibility. The combination of strategic 
foresight, operational excellence, and 
personal passion for innovation has 
positioned MHD ACERE as a leading 
force in Oman’s business landscape. 
Al Bahrani’s vision continues to shape 
the company’s trajectory, ensuring 
that it remains at the forefront of mo-
bility, sustainability, and community 
development.

As Oman strides confidently to-
ward Vision 2040, leaders like Mohsin 
Hani Al Bahrani exemplify how pur-
pose-driven business can leave a last-
ing impact, not just on markets, but 
on communities and the nation as a 
whole.
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Ibtisam Al-Khaifi: 
Shaping Human-Centric 

Transformation in Oman’s 
Corporate Landscape

Amid Oman’s growing focus on corporate transformation 
and human capital development, one leader has 

distinguished herself through a uniquely human-centred 
approach — Ibtisam Al-Khaifi, Founder and Chief 

Executive Officer of Simat Management Consulting.

In any corporate world or business environment, there are 
always so many narratives around you — everyone has 

something to say. But a successful leader really needs to 
focus on his or her own story — the story you want to tell, 
the story you want to build. When you remove all the noise 
and stay focused on your goal, that’s what will make you 

successful at the end of the tunnel.

“

“
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As a key figure shaping the hu-
man capital landscape in the 
Sultanate, Ibtisam Al-Khai-
fi’s philosophy is elegantly 

simple: “Grow people, grow your busi-
ness.”

Blending business strategy with 
behavioural science, she has carved 
a niche for Simat as one of the Sul-
tanate’s most innovative and trusted 
consultancies, guiding organisations 
through change by putting people 
— their mindsets, motivations, and 
behaviours — at the heart of transfor-
mation. Her move from a corporate ca-
reer to founding Simat was driven by a 
powerful observation: the persistent 
gap between strategy and execution. 

“I noticed a clear gap. While systems 
and frameworks were well established, 

there was limited emphasis on be-
havioural and human-based solutions. 
The human-centred side of transfor-
mation — focusing on mindsets, atti-
tudes, and self-development — was of-
ten missing. I wanted to address that 
gap,” she states.

This insight led to the creation of 
a consulting model rooted in hu-
man-centric solutions. As Ibtisam 
notes, “At Simat, we always put the 
human at the heart of what we do and 
make sure any solution we design take 
into account how people think, how 
people behave and how they feel also. 
And this was a missing puzzle in the 
business world.”

Today, six years later, Simat is a rec-
ognised and trusted leader in human 
development, working with niche in-

dustries across the Sultanate and ex-
panding their reach into Saudi Arabia 
and the UAE.

The Core Vision

Simat’s core vision is to become the 
leading consulting firm in human cap-
ital development. “In simple words, 
I would say ‘grow people, grow your 
business’. That’s our core vision. When 
we transform people, we are able to 
actually transform organisation,” 
states Ibtisam, pointing out that it is 
not limited to soft skills or behavioural 
change. “We believe in strong systems, 
analytics, and processes. You need 
technology and structure as enablers. 
Transformation happens when people 
practices and processes complement 
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each other,” she adds
Simat’s evolution has mirrored this 

holistic vision. What began as a con-
sultancy supporting HR functions has 
expanded into strategic leadership 
empowerment, helping executives 
build agile, high-performing workforc-
es and sustainable talent pipelines. “It 
became more meaningful to what the 
market needs and what these CEOs, 
executives want to see their workforce 
look like,” she explains.

Building High-Performance 
Cultures

While Ibtisam has, time and again, 
underscored the importance of human 
capital in business success, she admits 
that it managing human capital can be 
a tricky topic in the business world. 
For, she says, “It’s not as easy as saying 
one plus one equals two. A number of 
concepts and practices might contra-
dict business needs or practices might 
contradict what works with humans,” 
she maintains. 

She describes a high-performing 
work culture as a blend of art and a 
science — a balance of clarity, account-
ability, and empowerment. “I think 
what creates a good high performing 
culture is first of all, your alignment 
within the organisation. This align-
ment comes only from clarity - your 
vision, where you are heading, your 
values, your standards, your code of 
conduct, what you accept, what you 
don’t. Your future aspirations,” she ex-
plains. She emphasises that alignment 
cannot exist without transparent com-
munication and clear frameworks. “No 
matter how inspiring your values are, 
they must be supported by systems 
and processes that make them action-
able,” she says. 

Explaining further, she adds: “You 
need clear framework and strong gov-
ernance that empower rather than 
restrict; a flexible foundation that al-
lows culture to flow.” For Ibtisam, col-
laboration, innovation, and trust are 
cornerstones of this foundation. “You 
must create teams that break silos, 
communicate openly, and innovate 
together…and technology today is a 
great enabler for this,” she opines.  

The Psychology Behind 
Leadership

Although her business experience is 
deeply rooted in corporate and human 

capital practice, Ibtisam’s academic 
background in psychology remains a 
defining influence on her leadership 
philosophy. “I have studied psycholo-
gy and continued my higher education 
in organisational psychology. But what 
we do at Simat now extends beyond 
traditional psychology — we call it ‘hu-
man science’,” she states. 

 “We draw from proven human sci-
ence research — tested principles of 
behaviour, motivation, and mindset 
— and apply them to business. This is 
what makes our programmes so im-
pactful,” she adds.

Her leadership development frame-
works emphasise self-awareness and 
emotional intelligence as the founda-
tion of effective leadership. “A lead-
er must first lead themselves before 
they can lead teams or organisations. 
That requires understanding one’s be-
haviour’s, emotions, and strengths,” 
she notes.

Simat’s leadership interventions 
often run for one to three years and 
include self-assessments - 360 assess-
ment, specialised modules in strategy 

 I think what 
creates a good high 
performing culture 
is, first of all, your 

alignment within the 
organisation. This 
alignment comes 
only from clarity - 
your vision, where 
you are heading, 
your values, your 

standards, your code 
of conduct, what you 

accept, what you 
don’t. Your future 

aspirations.
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and innovation, individual coaching, 
and mindset transformation. The re-
sults, she notes, are measurable in 
terms of business impact: “We have 
seen improvements in strategic think-
ing, collaboration, engagement, and 
overall team performance. When lead-
ers grow, organisations grow.”

Navigating Change and Human 
Resistance

In today’s fast-paced business envi-
ronment, organisational change is 

inevitable; yet, it is rarely easy. “Most 
people understand or have the intel-
lectual capability to understand the 
importance of change. But the resis-
tance comes from a natural human 
reaction to any change. People default 
to what it’s familiar and it takes time 
for their logical mind to catch up with 
their emotional mind. And this gap 
between the logical and emotional cre-
ates the resistance, creates the delay. 
And some people feel emotionally fa-
tigued during this time because of the 
long transformation cycles that are 

repeated also on these organisations,” 
she explains.

At Simat, the team helps leaders 
bridge this gap through assessments 
and targeted behavioural interven-
tions. “We separate the technical from 
the behavioural. You can implement 
new systems or structures, but without 
emotional adaptability, change won’t 
last,” she says.

The secret, as Ibtisam notes, lies 
in consistency and communication. 
“Transformation takes time — often 
one to two years for small to medium 
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organizations, and longer for larger 
ones. It must be a continuous effort 
with clear, honest communication at 
every level,” she stresses.

Empowering Omani Talent for 
Vision 2040

As Oman advances towards Vision 
2040, Ibtisam sees tremendous po-
tential in the nation’s workforce. Her 
experience working with leading com-
panies in oil and gas, banking, tele-
communication and government sec-
tors has given her unique insight into 
the evolving character of Omani talent.

“Omani professionals today are 
globally connected, digitally fluent, 
and deeply committed to national 
impact. The conversation has shifted 
from localisation to empowerment 
— it’s about how we develop and en-
able our people to lead innovation and 
compete globally,” she maintains.

Simat has actively contributed to 
national human capital initiatives, in-
cluding large-scale assessments and 
leadership development programmes. 
One example is a project with the 
Ministry of Manpower, where Simat 
assessed over 3,000 job seekers and 
helped train 600 selected candidates 
for employability. “We conducted be-
havioural and technical assessments 
to ensure the right investments were 
made in the right people,” she ex-
plains, pointing out the intent to build 
a workforce that’s future-ready.

In collaboration with the Oman In-
vestment Authority and a local con-
sulting firm, Simat is also leading an 
initiative to prepare the CFOs of the 
future, combining behavioural science 
and technical skills over a structured 
three-year development programme. 
“We want to help shape leaders who 
can take Oman confidently into the 
next decades,” she says with pride.

Resilience and the Journey of an 
Entrepreneur

As a successful Omani woman entre-
preneur, Ibtisam’s journey is a testa-
ment to resilience, especially having 
launched her firm just eight months 
before the COVID-19 pandemic.

“When COVID hit, I had two op-
tions: go back to corporate comfort or 
move forward despite uncertainty. I 
chose to move forward. I told myself, 
if I survive this, everything else will be 
easier,” she recalls. 

That resilience, she says, came from 
a clear vision. “I knew the impact I 
wanted Simat to have. That vision be-
came my anchor. Six years later, I can 
proudly say much of that vision has 
been realised,” she says. 

Along the way, she mastered not just 
leadership, but the technical and oper-
ational aspects of running a business 
— from finance to partnerships and 
contracts. Describing it as a humbling 
journey, she states: “What it taught me 
is to learn and acknowledge that while 
learning we will be failing. But we still 
have to move forward... Be consistent. 
The only way to make a business is to 
stay in the business - be consistent and 
embrace vulnerability. True power 
comes from admitting your weakness-
es.”

Her approach to leadership is also 
shaped by her desire for balance — 
between professional purpose and 
personal fulfilment. “When I started 
Simat, one of my goals was to create 
a better work-life balance. I wanted to 
build a life where I could lead mean-
ingfully and still be present for my 
family,” she shares. 

She acknowledges that the bal-
ance isn’t perfect, but it’s intentional. 
“Some days, one side suffers. But when 
you look at the bigger picture and feel 
content with your life’s direction — 
that’s success,” she says.

Inspiration Rooted in Heritage

Much of Ibtisam’s confidence and 
leadership ethos can be traced back to 
her family — particularly her grand-
mother and father. Her grandmother, 
she recalls, was a respected figure in 
her community, known for her wis-
dom and decisiveness.

“She would sit among men in the 
majlis, giving her opinions, making 
decisions. She was uneducated by for-
mal standards but rich in wisdom and 
leadership,” Ibtisam recalls fondly.

“When I once told her I was nervous 
about working in a male-dominated 
environment, she told me, ‘The daugh-
ter of men, real men, should not fear 
men.’ That line stayed with me forev-
er,” she states, reflectively.

Her father, a military man who rose 
through the ranks during Oman’s ear-
ly years of development, also left a 
lasting impression. “He started from 
nothing. Their generation struggled 
for basic needs. Watching his deter-
mination reminds me that I have no 

reason to complain — only reasons to 
work harder,” she shares. 

Redefining Success

For Ibtisam, true success in the busi-
ness world is defined beyond the fi-
nancial metrics of the P&L statement. 
“In business, we often talk about scal-
ability - growth, expansion, profit. But 
to me, real success is when your im-
pact scales, not just your numbers,” 
she says, adding: “If everyone who 
crosses paths with my company — em-
ployees, partners, clients — benefits in 
some meaningful way, that’s success.”  

She believes that success is also 
deeply personal — about alignment 
between purpose and fulfilment. “I 
want to live a life that I will look back 
on with satisfaction, knowing I built 
something that mattered while staying 
true to my values.” Her message to as-
piring entrepreneurs and young lead-
ers is simple yet profound: “There will 
always be noise — different narratives, 
distractions, opinions. Focus on your 
story. Build the story you want to tell. 
Consistency and clarity will take you 
where you need to go.”

The Future of Simat

As she looks towards the future, Ibti-
sam’s vision for Simat remains ambi-
tious yet grounded. She sees the com-
pany expanding its footprint across 
the region while embracing technology 
and data-driven insights.

“We want to build a strong, con-
fident talent pipeline; professionals 
who are technically skilled, emotional-
ly intelligent, innovative, and globally 
competitive,” she says, adding that her 
company’s legacy is to be a catalyst for 
human capital development, one that 
empowers organisations by empower-
ing people. Artificial intelligence and 
data analytics, she notes, will play a 
major role in Simat’s next phase. “We 
aim to become more AI-enabled and 
data-driven, enhancing the reach and 
impact of our human development 
programmes,” she adds.

Ibtisam’s Simat Management Con-
sulting is more than just a business 
advisor; it is an architect of potential, 
proving that by investing deeply in 
the human element - the mindset, the 
behaviour, and the individual journey 
- Oman’s leaders can build a future 
workforce that is ready to compete on 
the world stage.
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In the dynamic landscape of the Middle East’s business 
environment, a new wave of Omani leadership is 

emerging; one that champions authenticity, cultural 
insight, and cutting-edge strategy. At the forefront of 
this movement is Ahmed Ibrahim Al Ajmi, CEO of the 

pioneering boutique agency, THURAYAbiz.

Ahmed Al Ajmi: 
The Creative 
Heartbeat of 

Oman’s Branding 
Landscape

Omani entrepreneurship is entering an exciting phase. 
We’re witnessing a new generation of creative leaders 

who are confident, globally aware, and driven by
innovation. The creative industry here is maturing, it’s 
no longer about imitation but about creating original, 

culturally grounded ideas that resonate beyond borders.
Oman has the talent and cultural depth to lead the 

region in authentic storytelling.

“
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Ahmed Ibrahim Al Ajmi
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With over two decades of 
experience, Ahmed Al 
Ajmi is not just a busi-
ness leader, he is a brand-

ing consultant who has successfully 
merged culture and design thinking 
to drive success. His philosophy - that 
branding is about building emotional 
connections through creativity and cul-
tural insight - has positioned THURAY-
Abiz not merely as a service provider, 
but as a genuine partner in transforma-
tion. 

This commitment has earned him 
the distinction of becoming the first 
Omani to be certified as a Brand Spe-
cialist by Level C Brand, a globally rec-
ognised accreditation that cements his 
standing at the forefront of the regional 
branding landscape.

Founded in 2007, THURAYAbiz 
was born from a transformative vision: 
to redefine how brands communicate, 
connect, and ultimately, create impact. 
Ajmi recalls the foundational belief 
that set the agency on its unique trajec-
tory. “From the beginning, we believed 
branding was more than design - it’s 
about building emotional connections 
through culture and creativity,” he 
states.  

In a market often dominated by larg-
er, mass-production-focused agencies, 
THURAYAbiz chose a different path, 
deliberately embracing the identity of 
a boutique agency. This choice is their 
greatest differentiator. It allows for a 
personalised approach, ensuring the 
team remains close to every single proj-
ect, deeply blending strategy, cultural 
insight, and storytelling.

“Our size allows agility, our experi-
ence ensures precision, and our passion 
drives transformation,” Ajmi notes, 
highlighting the unique value proposi-
tion. This tailored, high-touch model 
particularly benefits clients who seek a 
true partner - organisations that value 
collaboration, innovation, and authen-
ticity over generic solutions. They are 
selective with their projects, ensuring 
every client receives the team’s full cre-
ative and strategic attention.

Defining Success: 
Impact Over Scale

For Ajmi, success in business is mea-
sured not by sheer scale, but by the 
depth of impact. “Success, to me, is not 
defined by scale but by impact,” he clar-
ifies, emphasising the “ability to create 

Success, to me, is not defined by scale but 
by impact, the ability to create meaningful 
change for our clients, our people, and our 
community. A moment that truly reflects 
this was when we were recognized with 
various accolades. It validated our belief 
that strategic creativity, when aligned with 
cultural relevance, can reshape perceptions 
and drive measurable results.
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meaningful change for our clients, our 
people, and our community.”

A pivotal moment that truly reflects 
this definition was the agency’s rec-
ognition with various industry acco-
lades. These awards provided a crucial 
validation of their core philosophy: 
that strategic creativity, when meticu-
lously aligned with cultural relevance, 
possesses the power to reshape mar-
ket perceptions and drive measurable 
results.

This belief in the power of pur-
poseful work underscores the evo-
lution of the agency’s vision. What 
started as a goal to help brands build 
stronger, more relevant identities has 
blossomed into a regional ambition. 
Today, THURAYAbiz is focused on 
becoming “the creative heartbeat of 
the Middle East by 2029”. This vision 
extends far beyond traditional brand-
ing; it’s about building “ecosystems of 
innovation, strategy, and human-cen-
tric design that enable transformation 
at every level”. 

“The journey has taught us that 
adaptability and purpose are key to 
long-term success,” he affirms.

The Boutique Edge

In a competitive industry dominated 
by global networks and large agencies, 
THURAYAbiz boutique positioning 
offers a refreshing contrast. “Our bou-
tique nature is our greatest strength. It 
allows us to provide deep engagement, 
flexibility, and tailored solutions that 
larger agencies often struggle to offer,” 
Ajmi says. 

By being selective with projects, the 
agency ensures that every client re-
ceives complete creative and strategic 
dedication. “This approach particular-
ly benefits clients who seek a partner, 
not just a service provider organisa-
tion that value collaboration, innova-
tion, and authenticity over mass pro-
duction,” he adds.  

This personalised engagement has 
built long-term trust and loyalty, set-
ting THURAYAbiz apart as a creative 
partner known for substance and soul.

Leadership in Action

As CEO, Ajmi’s daily challenge is the 
delicate, yet crucial, balance between 
fostering unbridled creativity and en-
suring sound business leadership. His 
approach is rooted in compassion, 
clarity, and trust.

“I see my role as enabling creativity 
within a strategic framework - giving 
our team the freedom to innovate, 
while ensuring every idea aligns with 
the client’s business objectives,” he ex-
plains. Leadership at THURAYAbiz is 
fundamentally about inspiring collab-
oration and nurturing a culture where 
groundbreaking ideas and flawless 
execution coexist seamlessly. Ajmi un-
derscores that the agency’s success is 
a reflection of the “collective expertise 
and innovative spirit of our exception-
al team”. 

This internal culture of continuous 
development is also a reflection of his 
personal commitment to learning. 
His extensive qualifications, includ-
ing the prestigious Level C certifica-
tion, demonstrate his broad expertise 
in strategy development and brand 
implementation. This commitment 
to self-improvement is central to the 
powerful motivational message he 
shares with the next generation: ‘You 

Blending culture, 
creativity, and 
strategy, Ahmed Al 
Ajmi, the first Omani 
certified as a Brand 
Specialist by Level 
C, has positioned 
THURAYAbiz as a 
boutique branding 
powerhouse, 
redefining success 
through impact, 
authenticity, and 
human-centric 
design across the 
Middle East.
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are the maker of your own destiny’. 
He emphasises that success is not 

an overnight event; “it’s built through 
persistence, learning, and passion”. 
His sessions for youth, such as his 
recent talk at the Youth Center, con-
sistently stress the importance of con-
tinuous skill development, hard work, 
and dedication to self-improvement.

Balancing Creativity 
and Business

Leading a creative enterprise requires 
more than strategic acumen — it de-
mands empathy and an understanding 
of how to nurture creative talent. Ajmi 
embodies this balance gracefully.

“Balancing creativity with business 
leadership requires compassion, clari-
ty, and trust. I see my role as enabling 
creativity within a strategic frame-
work — giving our team the freedom 
to innovate while ensuring every idea 
aligns with the client’s business objec-
tives,” he says. 

Leadership at THURAYAbiz is 
about inspiring collaboration and nur-
turing a culture where ideas and exe-
cution coexist seamlessly.

Innovation and the Omani Spirit

In an era defined by the rapid ad-
vancement of technology - from AI 
to new digital platforms - staying 
‘forward-thinking’ is paramount. For 
THURAYAbiz, innovation is not about 
chasing fleeting trends; it’s about 
strategically merging technology with 
human insight to help clients remain 
agile and relevant.

“We embrace technology as a cre-
ative partner, not a threat,” Ajmi 
states. The agency’s teams continu-
ously integrate AI, data analytics, and 
digital transformation tools to en-
hance both storytelling and data-driv-
en decision-making. 

“By merging technology with hu-
man insight, we help brands stay agile 
and relevant. For us, innovation isn’t 
about chasing trends, it’s about ensur-
ing our clients are future-ready while 
remaining true to their identity,” he 
explains.

Creative Renaissance

As Oman continues to assert itself on 
the regional stage, Ajmi sees the coun-
try’s creative sector entering a new era. 
“Omani entrepreneurship is entering 

an exciting phase. We’re witnessing 
a new generation of creative leaders 
who are confident, globally aware, and 
driven by innovation,” he says. 

He observes a shift in mindset — 
from imitation to originality. “The 
creative industry here is maturing, it’s 
no longer about imitation but about 
creating original, culturally grounded 
ideas that resonate beyond borders,” 
he notes. 

Oman’s rich cultural heritage, com-
bined with the energy of its youth, of-
fers fertile ground for this transforma-
tion. “Oman has the talent and cultural 
depth to lead the region in authentic 
storytelling,” Ajmi affirms.

Message to the Next Generation

For young entrepreneurs and aspiring 
creatives, Ajmi offers timeless wisdom 
rooted in his own journey. “Be curi-
ous, fearless, and authentic. The world 
rewards those who innovate, not imi-
tate,” he advises. 

He encourages persistence and 
self-belief as the cornerstones of suc-
cess. “Every entrepreneur should re-
member that success doesn’t come 
overnight; it’s built through per-
sistence, learning, and passion. Em-
brace challenges as part of growth, 
and never lose sight of the values that 
define you. Build something that not 
only generates profit but also inspires 
people and creates purpose,” he coun-
sels.

A Legacy of Innovation and 
Transformation

Since its inception, THURAYAbiz has 
built a reputation for pushing bound-
aries and redefining brand narratives. 
The agency’s approach integrates cul-
ture, creativity, and data-driven de-
cision-making to deliver measurable 
impact. By combining strategy and 
storytelling, the company ensures that 
every project it undertakes resonates 
emotionally while achieving tangible 
business outcomes. This fusion of art 
and analytics has become the hallmark 
of THURAYAbiz’s success.

Ajmi’s over 20 plus years of experi-
ence in branding and marketing have 
given him a unique perspective on how 
design thinking can drive business 
transformation. “Our commitment to 
human-centric branding enables us 
to create not just logos or campaigns, 
but entire ecosystems of meaning,” he 

explains.
Through strategic collaborations, 

regional partnerships, and a relent-
less focus on innovation, THURAY-
Abiz continues to help clients navigate 
change and seize opportunity — one 
brand story at a time.

Looking Ahead 

The future for THURAYAbiz is filled 
with promise. Ajmi and his team are 
actively expanding their regional pres-
ence, investing in digital transforma-
tion, and cultivating partnerships that 
will further strengthen their creative 
ecosystem.

“Our mission is to continue redefin-
ing branding through innovation, cre-
ativity, and impact. By 2029, we aim 
to firmly position THURAYAbiz as the 
region’s creative heartbeat — inspiring 
brands and shaping the future of com-
munication across the Middle East,” 
he stresses.

The roadmap includes new ven-
tures into digital experience design, 
cultural branding, and immersive sto-
rytelling — areas that bridge the gap 
between technology and emotion.

For Ajmi, this vision is not just 
about business growth; it’s about leg-
acy. It is about building something 
that lasts — a company that inspires 
others, uplifts communities, and rep-
resents the creative spirit of Oman to 
the world. 

The Man Behind the Brand

Beyond his professional achievements, 
Ajmi is recognised for his humility, 
passion, and unwavering belief in the 
power of creativity to change lives. His 
journey from a young entrepreneur 
with a dream to a globally recognized 
brand leader embodies the spirit of 
perseverance and purpose.

He credits his inspiration to “peo-
ple and culture” — the creative energy 
of his team, the trust of his clients, and 
the richness of Omani heritage. “These 
constantly remind me that creativity 
is both universal and deeply personal. 
Every story we tell at THURAYAbiz is 
shaped by the people who believe in 
transformation and the culture that 
grounds us,” he says. 

His leadership style reflects that 
same blend of empathy and excellence. 
By fostering a culture of curiosity and 
collaboration, he continues to nurture 
the next generation of Omani creatives 
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— those who will carry forward the 
torch of innovation and authenticity.

A Legacy in the Making

In less than two decades, THU-
RAYAbiz has evolved from a small 
boutique agency into a beacon of 
creative excellence in Oman and 
beyond. Its success story is one of 
vision, adaptability, and relentless 

passion — qualities embodied by its 
founder and CEO, Ahmed Al Ajmi.

Under his guidance, the agency 
has built not only brands but bridg-
es — connecting culture with com-
merce, creativity with strategy, and 
Oman with the world. 

As the company moves toward 
its 2029 goal of becoming the cre-
ative heartbeat of the Middle East, 
Ajmi remains steadfast in his mis-

sion: to prove that authenticity, 
innovation, and human connection 
will always be the cornerstones of 
powerful branding. 

In a world clamouring for gen-
uine connection, Ahmed Al Ajmi 
and THURAYAbiz are proving that 
the most successful business is one 
built on a foundation of cultural re-
spect, human insight, and unwav-
ering, purposeful creativity.
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Oman 2025: 
Building the Future, 

Living the Vision
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The year 2025 marks a historic turning point, 
demonstrating Oman’s unwavering commitment to 

a diversified, modern, and sustainable future. 
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Under the strategic guid-
ance of His Majesty Sul-
tan Haitham bin Tarik, the 
Sultanate made bold policy 

decisions - most significantly the in-
troduction of a personal income tax 
- while its non-oil economy surged, 
earning high praise from international 
financial bodies. This period of robust 
growth and digital transformation was 
seamlessly integrated with its defining 
role as a crucial diplomatic anchor, 
confirming Oman’s status as an archi-
tect of regional stability and prosperi-
ty, fully focused on the goals of Vision 
2040.

A Historic Fiscal Leap:  
The Personal Income Tax

In a move that reverberated across 
the Gulf region, Oman announced it 
would become the first GCC state to 

introduce a personal income tax be-
ginning in 2028. This is not merely 
a revenue-generating exercise; it’s a 
profound symbolic statement about 
economic maturity and the commit-
ment to fiscal sustainability, moving 
away from near-total reliance on hy-
drocarbon revenue. The tax, a modest 
5 percent rate on taxable income for 
individuals earning over RO 42,000 
(approx. $109,000) annually, is set to 
affect only about 1 percent of the pop-
ulation.  

Diversified Growth and Stable 
Inflation

Oman recorded steady economic 
growth in the first half of 2025, largely 
driven by sturdy performance in non-
oil sectors and a sharp rise in natural 
gas production, according to the Min-
istry of Economy’s Economic Perfor-

mance Bulletin released in September.
The country’s Gross Domestic 

Product (GDP) at current prices rose 
by 2.44 percent, reaching RO 20.66 
billion, compared to RO 20.17 billion 
during the same period in 2024. In 
real terms, the economy expanded by 
2.27 percent, fuelled primarily by a 
4.14 percent increase in non-oil activ-
ities. Inflation remained subdued, av-
eraging 0.82 percent between January 
and June 2025 - higher than the 0.36 
percent recorded in the same period in 
2024, but still within the government’s 
targeted comfort zone.

Digital Tides and Infrastructure 
Megawatts

Oman’s drive toward a digitally-en-
abled society gained significant trac-
tion. Government entities launched 
critical new e-services, from a ful-
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ly digitised commercial registry to 
streamlined digital building permits, 
vastly improving the ease of doing 
business and governance efficiency. In 
the transport sector, Oman Airports 
unveiled an innovative drive-through 
check-in service at Salalah Airport, 
symbolising a customer-centric ap-
proach to modernisation.

At LEAP 2025 in Riyadh, the Oma-
ni pavilion secured approximately $12 
million in tech deal interests, showcas-
ing a burgeoning startup ecosystem. 
A major highlight was a $10 million 
agreement between Omani firm Glob-
al Semiconductor & Microelectronics 

(GSME) and a Saudi partner, focusing 
on semiconductors, electronics, and 
3D computer vision solutions.  

Construction and Infrastructure

The construction industry in Oman 
is slated for significant expansion, 
projected to grow at an annual aver-
age rate of 4.4 percent from 2026 to 
2029. This growth is underpinned by 
massive investment in key sectors: re-
newable energy, transport, and hous-
ing. Public expenditure is focused on 
strategic development, with the Min-
istry of Transport, Communications, 

and Information Technology signing 
over RO 100 million in agreements for 
port, airport, and logistics zone con-
struction.

In real estate, the market reflect-
ed a growing demand for luxury and 
sustainable living, exemplified by the 
record-breaking sale of a penthouse 
at The Arc in Yiti, for over RO 2 mil-
lion. This strong investor confidence 
mirrors the national direction towards 
eco-urban initiatives like the Sustain-
able City Yiti, aligning infrastructure 
growth with Environmental, Social, 
and Governance (ESG) principles.
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Diplomacy, Trade, and Cultural 
Exchange

In a testament to its pivotal role as 
a diplomatic bridge, Oman hosted 
high-level, sensitive nuclear talks be-
tween the US and Iran. This ability to 
provide a confidential, neutral space 
for dialogue is a priceless asset on the 
world stage, confirming the Sultan-
ate’s reputation as an indispensable 
facilitator of international stability.

Furthermore, Oman extended its 
commitments globally by participating 
in the launch of a declaration for the 
protection of humanitarian personnel 
at the UN General Assembly and for-

mally acceding to the WTO Agreement 
on Fisheries Subsidies, demonstrating 
its dedication to both human and ma-
rine security.

Just last month, October 20, 2025, 
to be specific, UN Secretary-General 
António Guterres thanked His Majesty 
Sultan Haitham bin Tarik for Oman’s 
mediation efforts that helped resolve 
the detention of UN personnel by 
Houthi authorities in Yemen.

Expanding Trade and 
Bilateral Ties

The Sultanate established new trade 
ties and deepened existing ones with 

several countries, most notably Iran, 
Russia, and Turkey, while also engag-
ing with Qatar and Thailand to boost 
investment and cooperation. A major 
milestone was the ratification of the 
Preferential Trade Agreement (PTA) 
with Iran, signed on May 27, 2025, 
aimed at enhancing market access 
and facilitating smoother trade flows. 
Oman also formed a joint committee 
with Russia to advance trade, econom-
ic, and technical cooperation, includ-
ing the ratification of amendments to 
a 1994 agreement. 

Relations with Turkey entered a 
new phase, underscored by a state 
visit from the Turkish President that 
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highlighted growing strategic and eco-
nomic ties. Trade between the two na-
tions reached RO 196.8 million in the 
first seven months of 2025, with both 
sides finalising new agreements to fos-
ter joint investment and commercial 
ventures. 

Oman’s outreach extended fur-
ther, hosting a business forum with 
Qatar in October 2025 to facilitate 
business-to-business meetings and 
strengthen trade and investment links. 
Additionally, a Thai trade delegation 
visited Oman to explore opportuni-
ties in sectors such as food security, 
healthcare, perfumes, and cosmetics.

Trade ties were also strengthened 
with a key partner, as Oman and India 
moved closer to finalising a Compre-
hensive Economic Partnership Agree-
ment (CEPA). This agreement aims 
to diversify bilateral trade beyond 
the current heavy reliance on petro-
leum products, opening new avenues 
for goods and services exchange and 
building on the current $10.61 billion 
trade volume.

Tourism, and a Sustainable 
Horizon

The tourism sector is firmly in rebound, 
buoyed by the country’s ambitious Na-
tional Tourism Strategy 2040, which 
targets attracting 11 million tourists 
annually by that year, supported by an 
expected RO 20 billion in investment. 
The year saw a significant surge in air 
traffic during the famed Dhofar Kha-
reef season, and new agreements, such 
as the deal to operate and manage Bar-
ka Fort, highlighted the push to inte-

grate historical sites into the modern 
tourism framework. The hospitality 
sector alone is projected to grow at an 
impressive annual rate of 6.3 percent 
through 2026.

A report by Cavendish Maxwell in-
dicated that Oman’s tourism sector 
would expand, with 2,600 new hotel 
rooms scheduled for completion by the 
end of 2025.  

Health, Safety, and the Green 
Transition

The commitment to national well-be-
ing was institutionalised with the en-
actment of a new Public Health Law 
in April 2025, designed to strengthen 
national health security, enhance in-
ter-agency cooperation, and improve 
community awareness. This was com-
plemented by events like the Oman 
Health Expo 2025, which focused on 
the next frontier: digital health.

The dialogue on sustainability and 
energy reforms was front and centre at 
the Oman Petroleum & Energy Show 
(OPES) and Oman Sustainability 
Week 2025. The focus is on a balanced 
transition, with strategic legal and in-
stitutional reforms and incentives for 
renewable energy. The long-term plan 
is clear: raise the share of renewable 
energy in the electricity mix to 30 per-
cent by 2030 and 70 percent by 2040, 
on the path to net zero emissions by 
2050.

Clearly, Oman is not merely waiting 
for the future; it is strategically build-
ing it - a modern, diversified, and sus-
tainable Sultanate poised to be a lead-
ing light in the Arabian region.

Oman strengthened 
national well-being 
in 2025 with a 
new Public Health 
Law, major digital-
health initiatives, 
and sustainability 
dialogues at 
OPES and Oman 
Sustainability 
Week—advancing 
energy reforms 
and long-term 
renewable targets 
toward a net-zero 
future.

Oman’s tourism 
rebound is 
accelerating, driven 
by the National 
Tourism Strategy 
2040, rising air 
traffic, renewed 
heritage-site 
initiatives, and 
strong hospitality 
growth.
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FREE GIFT
WINDOW TINTING^^

FREE SERVICE
FROM 2 YEARS / 35,000 KMS
AND 3 YEARS / 55,000 KMS#

FREE
 INSURANCE@

FREE
 REGISTRATION^

VAT ( 5% )
ON US

5TH ANNIVERSARY OFFERS

6 YEARS OR
250,000 KMS*

SUPER
WARRANTY


